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Venue:

Hainan National Exhibition and Convention Center

Hosts:
Ministry of Commerce of the People’ s Republic of China
Hainan Municipal People’ s Government

Organizers:
Trade Development Bureau of the Ministry of Commerce
Hainan International Economic Development Bureau

PEEMEERISREE S M.

https://www.hainanexpo.org.cn

China International Consumer Products Expo Official Website:
https://www.hainanexpo.org.cn

BRZRFEA):

BREEMREFERE

itk R E B OMENKEISAS2IKR S 2 ' 18/19/F
SREXZBEFS  hainanexpo@investhainan.cn

SR AL :4008413413

KRR BEE HMIL: http://www.investhainan.cn/cn/
Contacts:

Hainan International Economic Development Bureau
Address:18/19F, Windows to Global Trade, NO.15A, Guoxing Avenue,
Meilan District, Haikou, Hainan

Exhibitor Service Email:hainanexpo@investhainan.cnExhibitor Service

Hotline: 4008413413
Invest Hainan Official Website: http://www.investhainan.cn/cn/
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Overview of the Bdhibiden
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Hosting the China International Consumer Products Expo is an important action to
implement the series of instructions of General Secretary Xi Jinping and the spirit of the
Central Government to promote the comprehensive deepening of reform and opening up of
Hainan, an important measure to implement the Overall Plan for the Construction of Hainan
Free Trade Port, an important measure to build an international tourism and consumer goods
center and to pool high-quality consumer goods resources, optimize the supply of the domes-
tic market, create a new highland of opening up to the outside world, and to enhance the
international influence of the FTP. The Fair is an important hand that serves the construction
of a new development pattern and promotes Hainan FTP as an important node in the domes-
tic and international double cycle of mutual promotion.
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The Consumer Products Expo is an important task for the construction of the Hainan FTP,
an important initiative to better meet the needs of the people, and an important platform for
the display and trading of global consumer goods. Hainan FTP is not just a free trade portin
Hainan, but also a free trade port in the whole country and even the world. The Consumer
Products Expo is not just for Hainan, but for the whole country and the world. We cordially
invite the business community at home and abroad to attend the 5th China International
Consumer Products Expo in Haikou from April 13 to 18, 2025, to share the new opportunities
of the expo and FTP.
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Oppertunities at the Consumer Procducts
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China's Large Market: A New Opportunity for the World
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China boasts a vast market and potential for domestic demand, exerting a "magnetic
attraction" to countries around the globe. Particularly in the current context where global
economic recovery is weak, the Consumer Product Expo connects China's domestic and
international markets. It creates immense opportunities for global enterprises to share in

the Chinese market and for Chinese companies to expand globally. The Consumer Product
Expo has become a bridge that facilitates the alignment of global goods and services.
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Enjoying the Benefits of Free Trade Port Policies: Expanding the Effects of the
Consumer Product Expo
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From the "Consumer Product Expo Marketplace" to the "Free Trade Port Market," the
effects of the Consumer Product Expo are turning more "traffic" into "retention." Leverag-
ing the preferential policies of the free trade port, from tax reductions to trade facilitation,

from financial support to market access, the benefits of free trade port policies help
enterprises grow rapidly in the global market and achieve leapfrog development.
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A New Breeze Blowing, A Global Platform for Product Launches

“SIRFAITR FEEDFREAHIES, 2T ULV ER BRI M.
MERA RS, LTHEFEaXReKEL. TNEF. . PEEE.
The "Global New Product Plan" platform hosts new product launch events, where leading

enterprises in the industry showcase new products, technologies, and services. Thousands
of products make their global-debut, Asian-debut, and China-debut.
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Diverse Communication, Enhancing Brand Influence
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The event attracts more than 2,000 journalists from home and abroad, increasing brand
exposure and expanding enterprise influence. By engaging with professional media,

integrating television, radio, and new media resources, the brand's voice is amplified,
enhancing brand awareness and making brand stories resonate deeply.
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Precise Matching, Focusing on High-Net-Worth Professional Buyers
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Inviting high-net-worth professional audiences to participate in exclusive brand events,
jewelry tastings, VIP order meetings, and other activities, provides brands with core value
customer resources.

Targeted invitations to industry purchasers strengthen matchmaking services. Invitations
to large enterprises and government delegations from various provinces and cities to
participate in special supply and demand matching meetings facilitate precise transaction
matching.

A dedicated area for purchasers is set up within the exhibition hall for negotiation.
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Innovative Consumption Scenarios, Exciting Industry Activities
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Adopting the "1+N" island-wide exhibition model, innovative consumption scenarios are

created, hosting industry activities in vertical and segmented fields such as tourism retail,
jewelry, high-end beverages, beauty and skincare, etc.
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EBxhibition Area Distribution
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Hall 1 New Consumer Technology

New Energy Vehicles, Smart Transportation, Low-altitude Flight, Artificial Intelli-
gence, Consumer Electronics, Health Care, Sports Equipment, Outdoor Sports Gear,
Smart Home, E-sports, Cultural Tourism, Cross-border E-commerce, Financial
Services, Consultancy Services, Logistics Services, Information Technology
Services, etc.

Hall 2 Watches, Jewelry, and Apparel

Gold, Pearls, Colored Gemstones, Jadeite, Jade, Amber, Diamonds, Lab-grown
Diamonds, Crystals, etc.

Hall 3 High-End Food, Health Supplements, and Beverages

Alcoholic Beverages, Dairy Products, Meat Products, Beverages, Health Supple-
ments, Snacks, Pet Food, Organic Food, etc.

Hall 4 Global Characteristic Consumption

National Pavilions, Regional Delegations, Comprehensive Food, Beverages and
Alcoholic Drinks, Dairy Products, Nutritional Health Foods, Home and Home Deco-
rations, Fashion Apparel and Accessories, Personal Care, Daily Chemicals, etc.

Hall 5 International Fashion Boutiques

Luxury Goods, Fashion Apparel and Accessories, Perfumes and Cosmetics, Wrist-
watches, Jewelry, High-end Travel

Hall6, Hall7, Hall 8 National Trendy Products

Pavilion of Provinces, Autonomous Regions, Municipalities, Xinjiang Production and
Construction Corps, Local Representative Brand Enterprises, Large Domestic Enter-
prises, Time-Honored Chinese Brand Products, Chinese Original Trend Brands, etc.
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Catering Services
Bhibiten Hall Facilifes and Transpertation
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SEERERPD The Consumer Products Expo will feature food and beverage vendors within each exhibition
Hainan International Exhibition and Convention Center hall, with a total of 36 different brands, offering a rich variety of food options.
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The Hainan International Convention and Exhibition Center covers an area of 338,000 square - = e
meters. The exhibition area is approximately 120,000 square meters, and the largest confer- S%Eﬂ
ence hall can accommodate up to 10,000 people simultaneously. Zwmmss —- ottt
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Phase | of the Exhibition Center
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Exhibition Center: Comprises one reception hall and three standard exhibition halls, with an Transportation
indoor exhibition area of 37,000 square meters.
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FTRARAFRKKERESEOTREFE. KRERAKREN T I SN EH G, The Exhibition Center is located at No. 258 Binhai Avenue, Xiuying District, Haikou. It is approxi-

mately 43 kilometers away from the airport, which takes about 40 minutes to travel from Meilan

Conference Center: Features 30 meeting rooms of various sizes, ranging from 60 square meters ) ] S
International Airport to the Exhibition Center.

to 1,800 square meters. Among them, the International Conference Hall and the Oriental
Global Grand Theater are the most representative venues for conferences in the city.
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Exhibition Center: It consists of one main entrance hall and five standard exhibition halls, with \ o= e I'!WIIE*!KJ cdy e e
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Conference Center: It has 15 meeting rooms of various sizes, ranging from 50 square meters to TS ek B / - 7 3 Ve B,
13,000 square meters. Among them, the large venue is capable of accommodating a confer- Bl by s j 2“\%%% ] jg,ﬁﬁy \%
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CRINA INTERNATIONAL
CONSUMER PRODUCTS EXPO 2028
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Exhibition]keel
Eb ARM x &
Indoor Raw Space CNY usD ] *’q‘*ﬁ;m 8
Becth Space Discounts
¥1800/m $252/m
LAFERUAREBIEZ200mNSREMIFTME,
EX ) i AR x & 10% discount is offered to exhibitors with booth space exceeding 200m
Outdoor Raw Space CNY usD
¥l400/rﬁ 3196/IT% 2.2}%%@1ﬁ@ Rﬁﬁ300n%ﬁgg)§$1ﬁ8.5?ﬁ{ﬁ%0
15% discount is offered to exhibitors with booth space exceeding 300m
'ﬁ‘ﬁiﬂﬂeﬂf&36mz@$ﬁ 3 s 2 >
QA (| ~ 2 \ 715% E
Raw space rental starts from a minimum of 36 m? 3-—I:l %)ETME$/\EQ5OO m E’J 2 @%118#?ij R 0
SRR R A R AR 20% discount is offered to exhibitors with booth space exceeding 500m

The prices are inclusive of tax

EUSERaTe
Early Bire Discounts

8 F2024F10A31HARRSEBBENREMURMUBAIFMLE,

10% discount will be applied to the exhibitors that submit exhibition applications
before October 31, 2024.
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Submit the exhibition application: The exhibiting unit fills out the application form,
affixes the official seal, and sends the application email to hainanexpo@investhainan.cn
or contacts the hotline 4008-413-413 to register.

RRXEBRARME . SRBUETFIRBGIRKNIREKRRERSETANER
HXARMHE, KeEZABENTENZRMEHITERZUBIASRER,
Submit exhibition qualification materials: The exhibiting unit must submit the qualifica-
tion materials related to the exhibiting entity and exhibits within 5 days after registration

as required. The organizing committee's review team will review the complete qualifica-
tion materials to confirm the exhibition qualification.

SEMHEBEENG (B WHAIR) , IFh R FR M B RGEH;

A copy of the registration certificate (business license), with Chinese and English
translations.

BREMKRFmETT;

An introduction to the exhibiting unit and products;

- R HIERR /1R S s i 75 REX R RIUEBR/ S RIENBEFEMH.

Certificate of origin / proof of association with foreign brands / exhibition authorization
letter, etc.

-Hth K2R TR

Other materials required by the organizing committee.

CESREGRAAGNSRER - FREINSRBEUREZITSRER, &
REMUBRSRAMESNETSRAR, RNREAETERER.

Sign the exhibition contract and pay the exhibition fee. The exhibiting unit that passes the
review will sign the exhibition contract, and the exhibiting unit pays the full exhibition fee
as stipulated in the contract, which is considered to have finally obtained the exhibition
qualification.

ROUZH . ERABMRURZHARE"TBHIF. Tl BFL RURT, =
KRUMABRZRZERH

Booth arrangement. The booth arrangement for the exhibiting unit is implemented
according to the principle of "first application, first review, first implementation," and the
final booth confirmation is arranged by the organizing committee.
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. . . Exhibitor Service Email
Hainan International Economic e . ) i
hainanexpo@investhainan.cn
Development Bureau

www.investhainan.cn SRR
Exhibitor Service Hotline

€) (86)4008-413-413
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LR BZE18/19E
Address: 18/19F, Windows to Global Trade,
NO.15A Guoxing Avenue, Meilan District, Haikou, Hainan
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SCAN ME FOR MORE INFO!



